
INFLUENCER PROGRAMS 
INDUSTRY REPORT

Using polling data from seven influencer programs (endemic and emerging brands and events), BibRave has 
compiled a unique cross-section of what a successful influencer program looks like and how it performs.

1-2 YEARS 72% 

3-5 YEARS 21% 

5+ YEARS 7% 

RETENTION
Influencers have organically high turnover, so successful 
ambassador/influencer communities must take very specific 
steps to keep community members in the fold for longer. 
Necessary components to create an enjoyable ambassador/
influencer community where people want to stay include:
• Retention incentives
• Robust onboarding procedures
• Clear contracting to set expectations
• Ongoing and active community management

SCROLLING STATS
15% 3,300

AVERAGE 
ENGAGEMENT RATE

AVERAGE 
FOLLOWERS/REACH

98%            76%            67%
ACTIVE PLATFORMS

ENGAGEMENT RATE
Our curated and managed influencer 
communities are far outperforming the 
norm with an average ER of 15%. 
As a reference, the ER for all studied IG 
influencers stood at 2.2% in 2020, 
with micro influencers (1K-5K followers) 
averaging 5% ER.

BibRave compared the performance of two 
similar hydration brand campaigns where 
one group was provided detailed brand 
toolkits and campaign guidelines vs. 
general brand information. Overall post 
count increased by 95%, also resulting 
in an engagement rate increase of 142% 
and an impressions increase of 88%.
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GENDER 18-25   6%

50+ 8% 
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NOT TO SAY

*from www.statista.com.

WHAT ACTIVE COMMUNITY MANAGEMENT ACHIEVES
Nothing does more to strengthen and grow 
an ambassador or influencer program than 

high-quality, active, and engaged community 
management. A dedicated Community Manager 

can provide campaign guidance, guardrails, 
and toolkits to yield higher post counts, 

higher content quality, and higher social 
performance. In other words, an experienced 
Community Manager preserves and ensures 

your Ambassador/Influencer Community ROI. 

AGE

Similarly aligns with endurance/racing industry breakdown 
(*from Running USA 2020 U.S. Running Trends Report, 61% Female, 39% Male) 

Running influencers skew older. Filling in the younger demo-
graphic, combined with improved retention efforts, will 
complement the organically well-represented age groups and 
will allow younger members to age through the programs 
(strengthening their brand knowledge and affinity over time)

Diversification equals 
marketing opportunity 
so the numbers reflect a 
need to continue efforts 
to improve DEIA across 
influencer programs 


